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NetGenesis Selects Product Lifecycle Automation Solution from MS2 to Speed Time-to-Market    

Mountain View, Calif. —August 2, 2000—MS2, Inc., the first company to deliver an Internet application that defines the rapidly growing Product Lifecycle Automation (PLA) market, today announced an installation at NetGenesis Corp., the recognized worldwide leader in providing customer intelligence to Internet-enabled and Fortune 500 enterprises. NetGenesis has selected the Accelerate Product Lifecycle Automation platform from MS2 to automate its product lifecycle and give product teams the ability to define successful products faster. With the MS2 Accelerate product, NetGenesis will be better able to define the products that customers want and need, develop products predictably and repeatedly on time, and to market products to maximize sales effectiveness.  

NetGenesis, through its unmatched combination of software solutions and consulting services, provides enterprises with a clear picture of online customers, revealing behavior patterns critical to e-business success. The award-winning NetAnalysis, the core NetGenesis product and primary source of this e-customer intelligence, is a powerful, scalable, and open solution that processes rich information to generate hundreds of predefined and customizable reports on customer behavior and business performance. NetAnalysis is used by more than 400 Fortune 100 and Internet-enabled customers, including 3Com, Barnes and Noble, Delta Airlines, Microsoft, TCI, Visa International, and Walt Disney. With its focus on serving the fast-paced and highly competitive eBusiness marketplace, NetGenesis turned to MS2 to help define the most relevant products and services for its customers and speed their time to market.

“To maintain our leadership position in our rapidly-moving niche in the eBusiness marketplace, it is critical for us to bring the right products and service to market more quickly than the competition,” says [WHO ARE WE QUOTING?] “MS2 Accelerate is the first and only product on the market today that allows us to implement best practices for defining, developing, and marketing winning products faster.”

MS2 Accelerate is the first and leading Internet Application for the Product Lifecycle Automation Market. Consisting of three product modules that serve every phase of a product’s life, MS2 Accelerate provides product teams:

· A live website that offers a single repository of information from which the entire team can work, keeping everyone on the same page.

· Best-practice processes and templates that ensure consistent, repeatable results throughout the entire product lifecycle.

· Real-time status reporting on all product lifecycles, with complete visibility to who is working on what, where it is in the process, and when it will be done.

· Automatic-web generation that instantly publishes websites with tailored information for specific audiences such as sales, partners, and customers.

NetGenesis has adopted the entire MS2 product suite. [IT WOULD BE NICE IF WE HAD ANY MORE DETAILED INFORMATION ON NETGENESIS’ SPECIFIC PLANS FOR USING THE MS2 PRODUCT TO PLACE IT HERE] 

“NetGenesis is a worldwide leader in e-customer intelligence with dozens of Fortune 500 customers,” says [NEED THE NAME OF SOMEONE TO QUOTE AT MS2. “In the fast paced world of eBusiness technology, NetGenesis’ adoption of the MS2 Accelerate product underscores the need for leading-edge companies to use Product Lifecycle Automation products to speed the definition, development, and deployment of new products—and improve their competitive edge.”

About NetGenesis (www.netgen.com)

NetGenesis, the leader in e-customer intelligence, helps businesses leverage the Web to succeed in the Net economy. Through an unmatched combination of software and consulting services, NetGenesis offers the sharpest picture of online customers, revealing behavior patterns critical to e-business success. The company’s core product, NetAnalysis, transforms e-customer data into effective marketing initiatives and provides a unique drill-down capability that allows users to answer vital business questions. Over 400 Fortune 100 and Internet-enabled companies use NetAnalysis including Bell Atlantic, Charles Schwab, Fidelity Investments, and Lucent Technologies. Based in Cambridge, Mass., NetGenesis is a strategic partner with industry leaders such as Art Technology Group, Annuncio, DoubleClick, IBM, Interwoven, Oracle, NetPerceptions, the Sun-Netscape Alliance, and Vignette. NetGenesis was recently recognized by Software Magazine to the Software 500 list for 2000. For more information contact (617) 665-9200 or vist www.netgen.com.

About MS2 (www.MS2.com)
Founded in 1998, the Mountain View, Calif.-based MS2 is the first company created specifically to give businesses the power to define, develop, and market winning products faster. Recently named one of the “Hot 100 Private Companies” by UPSIDE magazine, MS2 currently leads the Product Lifecycle Automation (PLA) market with MS2 Accelerate. MS2 is a privately held company with blue-chip investors that include ElDorado Ventures, Hummer Winblad, Integral Capital Partners, JAFCO, and Worldview Technology Partners. More information about MS2 may be obtained on the company’s website at www.ms2.com or by calling the company directly at (650) 967-7300.  
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